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MCCANN JAPAN AND SAFARI LAUNCH “SECOND LIFE” CAMPAIGN
TO BRIDGE THE GAP BETWEEN THE ELDERY AND GEN Z

Vintage clothing brought to life through shared memories harnessing
Japan's Shukatsu (End-of-Life Decluttering) tradition.
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A CLOSET OF TIMELESS TALES

TOKYO- April 11, 2024 - McCann Japan (Representative Director, President: Takashi Aoki; Head
Office: Minato-ku, Tokyo), together with popular second-hand clothing store SAFARI, has launched
"SECOND LIFE," a social commerce platform created to help pass on pre-loved treasured clothing to

the next fashion generation in a meaningful way.

Japan is the world’s third largest clothing market and there is growing interest in vintage fashion,

especially considering sustainability concerns around the fast-fashion industry.

There is also a tradition in Japan called “Shukatsu” or end-of-life decluttering, where the elderly let
go of excess items. The market value of these discarded items is estimated to exceed one trillion yen,
indicating a significant business opportunity. For the elderly, though, disposing of their possessions
can feel like throwing away a part of their lives, which presents a poignant challenge. However,
younger generations find value in vintage and secondhand items and prize the uniqueness and stories
behind these items. This has given rise to a trend known as "human consumption," where entertainment

and inspiration come from the lives and stories of others.
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By merging these two phenomena, McCann and SAFARI have created a new business model - adding
the stories of older people's lives to their personal possessions and selling them to the younger

generation, to create a brand-new shopping experience.

Launched in March, SAFARI’s new e-commerce site, "SECOND LIFE", is a place where people can
purchase second-hand clothes along with their unique histories. The online store positions the clothing
items as cinematic masterpieces, bringing the apparel to life by telling the special stories of each item
of clothing — first dates, treasured moments with friends... Learning about the rich stories behind each

piece of clothing also inspires the next generation to take care of and cherish their own possessions.

The Collection
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The purchaser receives their chosen item together with the "story" and a postcard with a picture
inspired by the story. The item is also accompanied by a "clothing label" indicating the emotional

elements that constitute the story.
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"When we interviewed elderly people about their memories related to the clothing, their faces lit up
with joy. So, we decided to use their words as prompts for an Al-generated image. The art direction

is composed of soft, pastel colors to create a nostalgic, gentle and warm atmosphere", said Kazz
Ishihara, ECD, McCann Worldgroup.

Yusuke Tajima of SAFARI also commented "In the course of running our vintage store, we have had
many elderly people use our service. The experience has taught us that each piece of clothing contains
a "story," be it the owner's memory or unique style. We felt that these "stories" themselves give the
items value. And that is how we came to start the project. We hope that the vintage items will serve

as a bridge that connects the elderly to younger generations."

URL: https://www.secondlifecloset.com/

Instagram account: ID: secondlifeclosetjp

https://www.instagram.com/secondlifeclosetjp/
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About McCann Japan:

McCann Japan is the foundational member of McCann Worldgroup Japan, the largest and only truly
international advertising agency group in the market that can plan and buy media independently.
Accordingly, McCann Japan has been awarded substantial business from both major Western and Japanese

advertisers since its establishment in 1960.
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